VICTOR ZHU
Fashion Designer, VMAJOR

Victor Zhu graduated from London College of Fashion in 2007,
and established the VMAJOR brand in Shenzhen in 2012. In 2014,
VMAJOR won the International Woolmark Prize regional finals in
Asia, and its range is currently sold at retailers and boutiques
across China’s major cities. In January 2018, VMAJOR opened
its first flagship store in Shenzhen.
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“| like to express myself, but | have never really liked talking. | have found that
design is a good means of self-expression for me.” Victor’'s mother is a Hunan
embroidery artist, while his father is a graphic designer. These family influences
naturally informed Victor’s choice to become a fashion designer. “The years | spent
studying in London gave me a completely different perspective. | was able to come
into contact with and try a greater range of things.”
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“Prior to competing in the International Woolmark Prize, | specialised
in woven wool garments. In order to show off wool’s various
possibilities in the competition, | tried to produce a woven wool
effect using knitting techniques. In the end | was pleasantly
surprised with the result and felt a sense of accomplishment in
creating this fabric.” Victor Zhu’s work also met the approval of
the judges and the market, and since winning the regional award,
this wool knitwear technique has become a part of VMAJOR’s
permanent product range, accounting for roughly 20% of all
designs. New patterns and knitting techniques are also being
created every season.
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“I never thought that knitting factories were so capable in creating for a designer’s
needs. The factories have a very open attitude and are willing to accept and try out
new designs. Since the competition, we have maintained a collaborative relationship
with the same suppliers. Wool’s thickness, weight, and feeling of quality make it
extremely suited to our position as a brand.”

‘FRBEHAT MEESEXAS, W FIRITIMAIT S, th IR RAMESE, BRIEAN =
HIRIRIT, SR ZEHINXEHNE —BERFESERR KRBTSR “PELMEENE
MRS AR EEEREERAE, FEMRNEEN AR R A ROmEENL

167





