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“For us, a major focus is now to establish cooperation with
domestic suppliers. Major Chinese companies such as Yangguang

and Ruyi are quite supportive of independent designers. In our

2018 spring/summer collection, we have used a Yangguang
double-faced wool fabric, and we hope to cooperate with more

domestic fabric suppliers in the future.”
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Lei Liushu and Jiang Yutong have similar academic backgrounds in both
graduating from Donghua University and the London College of Fashion. In 2015,
Liushu and Yutong returned home to China to create their brand SHUSHU/TONG,
which focuses on creating garments for young, urban women. Currently, the
brand enjoys collaborations with showrooms in China and around the world.

SHUSHU/TONG was shortlisted for this year’s regional finals of the International
Woolmark Prize, and the design duo travelled to South Korea to take part. It was a
fresh experience to connect with competitors from other Asian centres and visit
the designers’ studios in Korea. “We stitched together pieces of fleece material to
form a garment. Even though we had tried something like that before in a previous
collection, it was not yet a fully matured idea at the time.” Because the brand
positioning is focused on young people, the designers tend to cater to this with
crisp, flexible wool materials that are easier to shape.

“I like to wear woollen clothes myself; | wear woollen shorts in summer as they are
breathable and very textured,” said Lei Liushu. “The brand’s use of wool is not
limited by seasons, however, our design restrictions are often attributable to the
size and scale of being an independent brand. Through a previous recommendation
from The Woolmark Company, SHUSHU/TONG obtained connections with high-
end ltalian wool fabric suppliers. The designers fell in love with the ultra-light fabrics
and developed several styles.
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